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Biography

Dr. Adam Dean teaches digital media theory and practice in the Communication and Media Program. In
addition to teaching, research and production, Dr. Dean serves community needs in educational media, for
which he has received awards. His service mission is based on intercultural civic education through media,
bringing together students and community partners to create media that documents and preserves culture.

Teaching and Research Interests

Dr. Dean's research agenda focuses on digital democracy, storytelling/sharing, and mediated identity. His
research agenda balances with a creative agenda in environmental documentary production and feature narrative
screenwriting.
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